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The "NEW NEW" Adwords 

MOBILE BABY! 

 

 

By: Howie Schwartz / Mobile Affiliate Insider 

http://www.mobileaffiliateinsider.com/new-adwords.html 

 

http://www.mobileaffiliateinsider.com/new-adwords.html
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Legal Notice 

 

COPYRIGHT:  

Copyright 2010  AI & JS Enterprises, Inc., all rights reserved.  

 

LIMITS OF LIABILITY / DISCLAIMER OF WARRANTY: 

We are not affiliated with Google or any of the companies noted in this report. 

All trademarks are the property of their owners. 

There may be affiliate links present in this document and I may be compensated for them. 

This report is NOT legal or accounting advice. You need to do your own due-diligence to determine if the 

content of this report is right for YOUR business. No earnings claims are being made anywhere in this 

report or in the marketing of this report. The publisher of this report is not liable for any damages or 

losses associated with the content in this report. 

 

In English: You are a business person, I am a business person – you need to be responsible for your 

own marketing and actions online. 
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FREE PDF: The NEW inside of Adwords - MOBILE . . .  Before we get into 

the step by step PDF - I wanted to share something important and time 

sensitive with you . . .  

 WANTED- 

"30 People Who Want To Use $10,000.00 Of My Money To Set  

Up Profitable Affiliate PPC Campaigns And Massive Media  

Buys- I'll Do All The Work, While  

You Just Watch..." 

"Big time mobile media buys and PPC sending  

red hot traffic to CPA offers..." 

You already know mobile is hot. It is the wave of the future whether you like it or not. Everyone is trying 

to catch the wave. 

Well, one of the biggest ways to cash in is with mobile PPC and media buys. Because it's new and 

nobody is really doing it yet. That means it's just like back when AdWords was... 

"Easy Free Money..." 

Like I said earlier. This is just like the days of old, when the money flowed quickly and easily. The time is 

now if you want to open your window of opportunity. 

Now, you might already know that AdWords has a mobile PPC platform. But, they are NOT the only 

game in town. They do not have the same strangle hold on mobile that they do in regular search. 

Maybe you've even heard of Admob. This network is so hot that Google is trying to pay $750MM to 

acquire them. But I can guarantee you've never heard of most of the networks we will be running on . . . 

http://www.mobileaffiliateinsider.com/ 

 

After you check out the above link, lets get into Mobile Adwords. . . 

http://www.mobileaffiliateinsider.com/
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Google AdWords for Mobile 

 

A Brief History 

Rumors/speculations about a “mobile AdWords” began to appear 

immediately after Google released their Mobile Web Search in June 2005. 

 

A portion of the post on Open Gardens dated June 23, 2005 reads: 

 

“On the web, the search engine (and not the portal) is the first port of 

call. If a search engine becomes the first point of contact on a mobile 

device, what can the user do after they have got the answer? 

 

“It’s not inconceivable to visualise ‘mobile adwords’. 

 

“You can bet Google is likely to be working on ‘adwords’ for mobile.” 

 

True enough, in just a little over a year after it released its mobile web search, 

Google announced on September 6, 2006 that they have begun testing ads on 

their mobile search interfaces in the U.S., U.K. and Germany. 

 

According to an AdWords FAQ on the subject at the time, pricing of Google's 

mobile ads product was (and actually still is) similar to that of the company's 
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keyword bidding platform for regular Internet search. However, at the time, 

AdWords only allowed text ads for display on mobile devices. 

 

On April 23, 2008, Google announced through a post by Alexandra Kenin on its 

Mobile Blog that they have launched mobile display/image ads. Portion of the 

post reads: 

 

“The mobile ads team is happy to announce the launch of mobile 

image ads. These look like standard image ads for desktop web pages 

but they are smaller to fit on mobile screens and they run on the 

mobile content network.” 

 

 

 

http://www.mobileaffiliateinsider.com/ 

 

 

 

 

Originally, AdWords only allowed four image/banner ad sizes, as shown 

below (images courtesy of Google/AdWords). 

http://www.mobileaffiliateinsider.com/


 

© 2010 Howie Bonus, All rights reserved.                                                                    6 
 

 

 

 

 

http://www.mobileaffiliateinsider.com/ 

 

 

Google/AdWords now accepts the following image/banner ad sizes (images 

courtesy of Google/AdWords): 

 

http://www.mobileaffiliateinsider.com/
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http://www.mobileaffiliateinsider.com/ 
 

http://www.mobileaffiliateinsider.com/
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Towards the end of 2008, Google added the option for iPhone and G1 (or any 

mobile device with a full HTML Internet browser) to AdWords. Part of the 

announcement on Google’s Mobile Blog dated December 8, 2008 reads: 
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“Today, the Google mobile ads team is announcing a new campaign-

level option that allows those of you who are AdWords advertisers to 

show your desktop text and image ads on the iPhone, the T-Mobile 

G1, and other mobile devices with full (HTML) Internet browsers. The 

ads can point to desktop landing pages so you don't need to create 

mobile landing pages or ads in mobile formats. The ads will have 

many of the same benefits as our standard mobile ads, such as the 

delivery of mobile-specific calls-to-action and reaching mobile users 

that are searching with their phones more than ever -- especially 

during the holiday season.” 
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On March 25, 2010, Google announced the launching of “Remarketing”. This 

AdWords feature allows AdWords advertisers to reach users as they’re 

browsing the web on sites within the Google Content Network. Remarketing 

provides advertisers a simple way to remarket to those users who reach their 

site by showing them tailored ads on sites throughout the Google Content 

Network. 

 

Google provides the following example for the “Remarketing” feature on the 

Google Inside AdWords blog: 

 

“Let’s say you’re a basketball team with tickets that you want to sell. 

You can put a piece of code on the tickets page of your website, which 

will let you later show relevant ticket ads (such as last minute 

discounts) to everyone who has visited that page, as they 

subsequently browse sites in the Google Content Network. In addition 

to your own site, you can also remarket to users who visited your 

YouTube brand channel or clicked your YouTube homepage ad.” 

The “Remarketing” feature also allows advertisers to run a number of 

remarketing campaigns at the same time. For example, an advertiser could 

offer discount game tickets to users who’ve previously visited their tickets 

page, advertise VIP hospitality packages to users who clicked on their “How to 

get to the arena” page, and advertise a sale on team merchandise to users who 

previously visited their YouTube brand channel. 

 

http://www.mobileaffiliateinsider.com/ 

 

http://www.mobileaffiliateinsider.com/
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At around that time, the iPad’s popularity was already picking up. And so 

Google, being one not to pass up on any mobile device to display their ads on, 

announced on April 2, 2010 that it has opened up its AdWords platform to 

advertisers who want to launch campaigns on Apple's iPad. The announcement 

reads: 

 

“Like many of you, we’re excited about the upcoming release of 

Apple’s iPad and the promise of tablet computers. Innovative 

products like the iPad are on the cutting edge of a whole new class of 

devices that promise to make accessing information and content 

easier and more fun. 

 

“Over the past year, we’ve been working to make sure that our 

advertising products work well on a different class of exciting new 

devices - mobile phones with full Internet browsers like the iPhone 

and those running Android. These mobile devices have exploded in 

popularity, and have allowed advertisers to achieve incremental 

reach and great results. With these high-end phones making up 50% 

of mobile search queries, it’s highly valuable for advertisers to 

connect with these users. 

 

“In many ways, an iPad is more similar to these mobile devices than 

to desktop and laptop computers. It runs on a mobile operating 

system, has a touchscreen, runs mobile apps, and is highly portable, 

suited for on-the-go browsing. For this reason we’ve decided for now 

to include the iPad as a mobile device in AdWords, which means that 
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as AdWords advertisers, you can easily extend the reach of your 

current ad campaigns to these new types of devices.” 

 

Pricing 

According to the current AdWords Help article regarding this matter: 

 

“As with PC-based text or image ads, you determine the cost of your 

own mobile ad campaign. Your price depends on the keywords you 

choose, how much you bid, and how successfully you design your ads. 

You set your own daily budget, which will control your overall 

spending, but keep in mind that there is never a minimum spending 

commitment. In addition, you're only charged when a user clicks on 

your ad. In the case of mobile text ads, users also have the option to 

use the click-to-call link in your ad.” 

 

Also: 

“Mobile ads pricing - whether image or text - is similar to pricing for 

ads running on the PC Google Network. You choose a maximum cost-

per-click (CPC)* for each keyword from US$0.01 to US$100.00 (or the 

local currency equivalent), but smart pricing doesn't apply. You're 

only charged when a user clicks on your ad. In the case of mobile text 

ads, users also have the option of using the click-to-call link in your 

ad.” 
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Creating an AdWords Account 

Google has a homepage created specifically for mobile advertisers at 

http://www.google.com/mobileads/advertiser_home.html. 

 

 

However, AdWords for mobile devices is actually a feature in Google’s 

AdWords. So, clicking on the Create Your Campaign button or the Create a 

new AdWords account link on the Google Mobile Ads homepage will bring 

you to the main AdWords homepage (http://adwords.google.com/) and registration 

page (https://adwords.google.com/um/StartNewAccount) respectively. 

 

http://www.mobileaffiliateinsider.com/ 

http://www.google.com/mobileads/advertiser_home.html
http://adwords.google.com/
https://adwords.google.com/um/StartNewAccount
http://www.mobileaffiliateinsider.com/
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So, to register for and account, you can go directly to 
https://adwords.google.com/um/StartNewAccount 

 

 

If you already have a Google account (i.e., a Gmail account), click on the first 

radio button. Otherwise, click on the second one. Clicking on the second 

option will allow you to create a Google account. By the way, you can use a 

non-Gmail address in registering for a Google account. 

 

 

 

 

http://www.mobileaffiliateinsider.com/ 

 

https://adwords.google.com/um/StartNewAccount
http://www.mobileaffiliateinsider.com/
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Enter your email address in the Email field. 

 

Enter your desired password in the Password field (and re-enter it in the 

following field). 

 

Enter the characters shown to verify that you’re human. 

 

Click on the Create Account button. 

 

On the following page, select your country from the dropdown menu. 
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Select your time zone. 

 

 

Select the currency for your account. 
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Note that you will not be allowed to change your time zone and currency 

settings once you’ve created your account. 

 

Click on the Continue button when you’re done. 

 

Check your email and click on the link provided to verify your account. 

 

To enable Google to help you in case you ever forget your password, click on 

the Add a mobile phone number link. 

 

http://www.mobileaffiliateinsider.com/ 

http://www.mobileaffiliateinsider.com/
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If you choose not to provide your mobile phone number, click on the Click 

here to continue link to proceed. 

 

Creating Your First (Mobile) Ad Campaign 

 

After you click on the Click here to continue link, you will be brought to your 

AdWords account dashboard. 

 

This being your first time to use AdWords, you should see a Create your first 

campaign button. Click on it. 

 

 

http://www.mobileaffiliateinsider.com/ 

http://www.mobileaffiliateinsider.com/
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Enter a name for your campaign. 

 

 

 

Choose your ad’s target location/territory and language. To modify these 

settings, click on the corresponding Edit link for each. 

 

 

http://www.mobileaffiliateinsider.com/ 

http://www.mobileaffiliateinsider.com/
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By default, your campaign/ad will be displayed on both Google search and 

content networks. If you want to have your ad displayed only on Google 

search or only on the content network, click on the radio button labeled Let 

me choose. This will display more options. 

 

 

 

Click on your desired settings. 

 

 

 

http://www.mobileaffiliateinsider.com/ 

http://www.mobileaffiliateinsider.com/
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Also, by default, your campaign/ad are set to be displayed on all devices (i.e., 

desktop computers and mobile devices). To have your ad displayed only on 

mobile devices, click on the radio button labeled Let me choose. This will 

display more options. 

 

 

 

To display more options, click on the Advance device and carrier options link. 

 

This will display additional options where you can choose devices based on a 

specific operating system such as Android, iPhone, Palm webOS, and iPad. 
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Additionally, you will also be able to target specific mobile networks for your 

ad. 

 

 

Enter your (maximum) daily budget for your ad. 
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If you’re a “brick and mortar” business owner, you can include your business 

information (such as your business address and phone number) in your ad. 

If you already have Google Places account, click on the corresponding Edit 

link… 

 

 

… click on the tick box labeled Connect to my Google Places account, and click 

on the Save button. 

 

If you don’t have a Google Places account yet, click on the Add an address 

link… 

 

http://www.mobileaffiliateinsider.com/ 

 

http://www.mobileaffiliateinsider.com/
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And enter your business’s contact information in the inline pop-up window 

that appears. 

 

 

Click on the Save button when you’re done. 

 

If you want to enable the click-to-call feature on your ad, click on the tick box 

beside where it says Phone extensions. 
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This will display a form where you can enter your phone number. 

 

 

 

Click on the Save and Continue button when you’re done. 
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On the following screen, enter a name for your ad group... 

 

 

 

Click on the type of ad you want to create. In the sample below, we are 

creating a text ad. 

Enter the headline of your ad in the Headline field. 

Enter the first description line of your ad in the Description line 1 field. 

Enter the second description line of your ad in the Description line 2 field. 

Enter your ad’s display URL in the Display URL field. 
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Enter your ad’s destination URL (your ad’s landing page’s URL) in the 

Destination URL field. 

 

 

 

http://www.mobileaffiliateinsider.com/ 

 

 

 

 

 

 

 

 

 

http://www.mobileaffiliateinsider.com/
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Enter the keywords for your ad... 

 

 

Click on the Save and continue to billing button when you’re done. 

 

 

 

In the Billing tab, select the country/territory where your billing address is 

located and click on the Continue button. 
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Enter your business name in the Business name field. You may leave this 

blank if you so choose. 

 

Enter your name in the Contact name field. 

 

Enter your complete (billing) address in the Street address, City, State, and 

Zip code fields. 

 

Enter your phone number in the Phone number field. 

 

Click on the Continue button. 

 

http://www.mobileaffiliateinsider.com/ 

http://www.mobileaffiliateinsider.com/
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Choose your desired payment method. 
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Enter the necessary details for your chosen payment option. 

 

For the bank account option, you must provide your account holder name, 

account type, bank account routing number, and bank account number. 

 

 

http://www.mobileaffiliateinsider.com/ 

 

http://www.mobileaffiliateinsider.com/
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For the credit card option, you need to provide your credit card number, your 

credit card’s expiration date, your credit card’s verification code, the 

cardholder’s name, and the complete billing address associated with the credit 

card you’re using. 

 

 

 

 

http://www.mobileaffiliateinsider.com/ 

 

http://www.mobileaffiliateinsider.com/
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After you’ve filled out all the necessary information, click on the Continue 

button. 

 

In the least step, you will be asked to agree to AdWords’s terms and 

conditions. 

 

Once you’ve done that, your ad will begin to run immediately. 
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Enabling the Remarketing Feature 

Once you’ve finished creating your ad, go to the Campaigns tab of your 

account and click on the downward pointing arrow at the end of the tabs row. 

 

 

 

Click on the tick box labeled Audiences and click OK. 

 

http://www.mobileaffiliateinsider.com/ 

 

 

http://www.mobileaffiliateinsider.com/
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Click on the Audiences tab and click on the Add audiences button. 

 

 

 

Click on the Create and manage lists link. 

 

http://www.mobileaffiliateinsider.com/ 

 

http://www.mobileaffiliateinsider.com/
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Click on the New audience button… 

 

 

 

 

http://www.mobileaffiliateinsider.com/ 

http://www.mobileaffiliateinsider.com/
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… and click on Remarketing list. 

 

 

Enter a name for your remarketing list in the Remarketing list name field. 

 

Enter a description for your remarketing list if you like. This part is optional. 

 

In the Membership duration field, enter the duration (number of days) a 

user's cookie stays on the list if the user doesn't visit your site again.  

 

Finally, click on the Save button. 
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Now its time to take ACTION TOGETHER . . . 

In addition to Adwords Mobile - There are so many other places to get high quality mobile 

traffic and get CHEAP clicks. When you sign up today you'll discover exactly what they are. 

"Here's what's up..." 

My team and I are gearing up to take over mobile PPC. I am inviting you to look over our 

shoulders and see everything we do, LIVE.  

Not only that, we will be sharing all of the profits together. AND, we're going to hand all the 

winning campaigns over to you when the course is over.  

Let me break everything down for you... 

click here to be my mobile PPC and media buying partner 

 

http://www.mobileaffiliateinsider.com/launch1/main.html
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"I stole the "Guru's"#1 media buying expert..." 

For now, he will remain nameless. He is the guy that many top name marketing Guru's use to 

place their media buys. We're talking hundreds of thousands of dollars he gets trusted with for 

buying ads. 

I have brought him onboard my team to help us make a fortune with mobile PPC. You will be 

watching him very closely to see all the campaigns he is setting up.  

These are the same campaigns that you and I want to profit from. Plus, you'll discover the secrets 

to being able to do it yourself in any niche. 

"MY $10,000.00 starting budget..." 

 

First off, don't let that number scare you. That is NOT what you would need if you were 

doing this on your own. You can actually do this starting with a few bucks a day. 

This is a large scale testing budget. Because we are going into many different niches and also 

internationally to find the best converting offers.  

And we want to be quick about it. This way we can pick the winners and dump the losers 

quickly. That way we can start profiting as fast as possible. 

 

click here to be my mobile PPC and media buying partner 

http://www.mobileaffiliateinsider.com/launch1/main.html
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But we are also going to show you how to start out small, and then scale up. So when you do this 

on your own, you have the exact blueprint to follow for getting dirt cheap clicks. 

Isn't this a lot less risky than using your own money to burn on paid advertising. It's much better 

and less stressful when you use OTHER PEOPLES MONEY to test. (In this case mine). 

It's like the ultimate fail safe, because you know EXACTLY what is working and what is not. 

click here to be my mobile PPC and media buying partner 

"The time is now..." 

Training for Mobile Affiliate Insider is starting RIGHT NOW. This is a LIVE, eight week course 

that will show you step by step how to make a KILLING with mobile affiliate offers before the 

rest of the world catches on. 

The course lasts for eight weeks. Each week we'll get together via webinars and Q&A calls 

where we'll show you exactly how to put Mobile Affiliate Insider to work for you. 

"Just copy us like a fifth grader cheating on a math test..." 

It seriously doesn't get any easier. Once the training is done, copy and paste the winning 

campaigns to keep the money flowing. Then, start setting up your own campaigns to make even 

MORE MONEY! 

Remember, you're getting... 

... All the winning keywords 

... All the winning ad creatives 

... All the resources and step by step instruction 

... All the best offers to promote 

... All the best places to promote your offers 

 

click here to be my mobile PPC and media buying partner 

http://www.mobileaffiliateinsider.com/launch1/main.html
http://www.mobileaffiliateinsider.com/launch1/main.html

