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Products  

 
What you’ll learn from this module: 

 Step-by-step – how to find a niche expert eager to 
help you create a highly sought after product based 
on their deep knowledge of the subject…. Often for 
Free. 

 Exactly how to write your eBook using a simple 
formula that gets it done quickly and accurately. 

 How to put together a value added package that 
earns you top profits and your customers are 
excited to pay you for it. 

 A JV Secret never before revealed. The Double 
Expert JV technique. 

 Email scripts that get very hard to contact gurus to 
become thrilled to work exclusively with you in a JV. 
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Highly Effective Ways to Find Your Niche Expert 
You can get excited about what you’re about to learn in this module. 
Starting right now, you are going to learn how to engage other experts 
in your niche (or select a new niche) and uncover the secrets to 
turning their knowledge into a high profit high selling product 
that customers want right now! 

As a bonus, you’ll learn a powerful trick about how you can take that 
product and maximize the profits by launching it to an email list with 
tens of thousands of people already proven to be eager to buy these 
exact types of niche products!  

You’ll learn exactly what steps you need to take to find these experts 
and exactly how to convince them to Joint Venture with you. And you’ll 
be given the precise steps to take to persuade the super list owner to 
personally recommend your product to their faithful readers. 

I call this the Double Expert Joint Venture Technique. 

Read this module carefully because you won’t find this valuable 
technique taught anywhere else. 

There are as many types of Joint Ventures using other’s expertise as 
there are experts. And any one of them will make you bountiful profits. 
You’ll learn those techniques also. But the double expert JV technique 
will earn you and your partners massive amounts of money.  

So let’s get started. 

The High Level Steps to the Process Are: 
1. Research and decide what niche you want to exploit. 
2. Find the niche experts. 
3. Educate yourself about the niche and the experts. 
4. Prepare yourself to get a “YES”, I’M Excited about JVing with 

you”. 
5. Making the all-important first contact with the expert. 
6. Interviewing and obtaining the information you need from the 

expert. 
7. Creating your very unique product. 
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8. Finding the super list owner with subscribers matching your 
niche. 

9. Educating yourself about the super list owner. 
10. Negotiating the joint venture. 
11. Reaping massive rewards for everyone. 

When you are breaking into a new market, where you have no list, 
zero reputation, and virtually no branding - you need to leverage 
authority figures to help you gain quick access to your new 
marketplace.  

You Have No Product, Little or No Credibility But You 
Need to Standout in Your Niche. What Are You Going to 
Do? 
So, you are all set to go. 
You’ve found your niche and 
are anxious to start putting a 
product together and 
marketing it right away. But 
you haven't got a clue where 
to begin and don't know 
anybody personally who can 
help you. What on earth do 
you do? Well, the best thing to 
do is find an expert mentor, or 
somebody to give you 
guidance. This is easier said 
than done unfortunately, as 
most experts in their chosen 
field are too busy to be helping 
people, at least without a hefty price tag. But you are taking this 
course to learn the ways to grab the attention of experts without 
paying for their services.  

Learn to Make Your 
Brand Standout 

Not only does working with an expert quickly get you a product to sell 
but also it goes along way to establish your credibility in the niche. 
You WILL Stand Out From the Pack. 

One of the best and easiest ways to find an expert mentor is simply to 
do a search under the area you want to get involved with. Find your 
competition, or at least people who are closely associated with the 
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field you want to get into. Then, when you find their site, see if they 
have an affiliate program. Write to them and see if they are open to 
taking on a new project as a joint venture. This is where you really 
have to sell your idea or they will simply dismiss you. Make them see 
that YOUR new product is going to be the greatest thing since sliced 
bread.  

And you’re going to learn exactly how to do that in this module. But 
first you need to find a few prospective experts to approach. And then 
you need to learn what motivates them. As experts, they already have 
all the income they need (but maybe not all that they want). By 
learning all about them, you’ll uncover ways to motivate them to work 
with you without you shelling out any money.  

You're going to want to do something in return for the people who help 
you. Maybe give them free copies of your product when it's completed. 
What you will really be doing is promoting them by featuring them and 
their niche products in a package that can include eBooks, audios, 
videos, full courses, etc. 

What You’re Going to Create 
Your goal is to suck all 
that niche knowledge out 
of your expert mentor 
and professionally 
package it into a product 
that you can sell.  

It’s much easier than you 
may first think. Write an 
eBook and have it printed 
for very little cost, it can 
be done on demand so 
that you only pay for a few copies at a time. 

Next, create an audio version with a little different angle on the 
subject. Or make it the actual interview with your expert. If you create 
a course, you can include a workbook in your pacakge that takes your 
customer step-by-step through your lesson plan. And if your subject is 
complex or best explained with plenty of visuals, you can create a 
video to accompany the eBook and interview. The more value you add 
to the pacakge, the more you can sell it for and the higher your profits 
will be.  
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Publishing each copy of the pacakge can be done for a few dollars but 
these highly specialized products often sell for hundreds of dollars per 
copy. Thers a lot of room for very high profits using the expert 
knowledge technique. 

So let’s begin by finding your expert.   

Proven Ways  to Find Experts That Will JV With You 
(even if you are a newbie) 
Your first concern is more than likely something along the lines of 
“Great, it's all well and good that these things are powerful, but 
where exactly do I find these people?” There's a pretty 
straightforward answer to this one. There are many ways to locate 
niche experts but most people never think of them. 

Press Releases are Excellent For Finding Experts 
Public relations firms and departments are without a doubt one of the 
best sources for locating willing experts. People submitting press 
releases are looking to promote themselves, their business, or their 
niche subject. They are a natural to be willing to work with you if you 
can further their cause.  

Find the 
experts 
name in 
the body of 
the press 
release 

Find 
contact 
information 
and PR 
reps name 
at end of 
the press 
release. 

AP News 

The second thing you have going with experts making press releases 
is they provide very detailed contact information. Often, a contact 
name, website, telephone number, and email. 
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Here are five press release sites that you can begin with: 
 PRNewswire at: http://www.prnewswire.com/ 
 PRWeb at: http://www.prweb.com/  
 Businesswire at: http://www.businesswire.com/portal/site/home/ 
 Entrepreneur at: http://www.entrepreneur.com 
  PRNewsChannel at: http://www.prnewschannel.com 

Call the public relations department of a large business to find and 
industry expert. An example is calling a hospital to find a nutritionist, 
cardiologist, administrator, emergency technician. The PR department 
should have contact information on their web page and they will know 
which staff members make good subjects for interviews and may be 
able to suggest related topics to include in your eBook or as a sidebar. 
The PR department at a culinary institute may be able to connect you 
with a celebrity chef alumna. 

Yahoo! Groups and Other Groups 
Do searches on Yahoo groups, Topica, and SmartGroups. Visit 
Google and use their "groups" search function. Join groups that seem 
to have professional members. Read past messages, post some 
questions, and see what happens. 
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Visit ProNet 
Use ProNet to find experts to interview in all areas imaginable. 

Profnet.com is an online venue that connects 
journalists with sources. 

Name  David Lemberg  
Job title  D.C., D.A.B.C.O.   
Organization  SCIENCE AND SOCIETY Expertise Dr. David Lemberg is expert in 

Health, Science and Fitness. He is the Co-Creator, Executive Producer 
and Host of the Internet radio show SCIENCE AND SOCIETY, and the 
founder of ARTSCAPE, an online resource celebrating film, fine arts, 
performing arts, digital multimedia, and arts education. Mr. Lemberg's 
expertise includes chiropractic health care, sports medicine, holistic 
medicine, fitness and wellness (pilates, yoga, returning-to-fitness, senior 
fitness and childhood and teenage fitness) nutritional guidance and 
counseling, dance, and arthritis, spinal surgery and osteoporosis. He is

Look for 
experts 
seeking 
publicity 

There is no fee to journalists (or for anyone trying to contact a subject 
expert), but the site is used heavily by publicity firms. 

Hobby Clubs, Societies, and Associations Have Lists of 
Experts 
Among the many resources to locate experts are all of the 
associations, societies, and clubs where experts congregate to 
exchange knowledge, experience, and discuss news about their 
chosen subjects. 
 
Examples of hobby clubs: 

 Amateur Radio 
 Arts and Crafts  
 Astronomy  
 Model Flying Clubs  
 Model Railways 
 Outdoor And Sport Clubs 
 Photography 
 Car Clubs 
 Pet Clubs 
 Snowboard & Skiing 
Clubs 

 Climbing Clubs 

 Backpacking Clubs 
 Bungee Jumping Clubs 
 Motorcycle Clubs 
 Wine Tasting Clubs 
 Tattoo Clubs 
 Swim Clubs 
 Hunting Clubs 
 Diet Clubs 
 Tall Persons Club 
 Parenting Clubs 
 Golfers Clubs 
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 Technology Clubs  Cooking Clubs 
 Singing Clubs  Doll Clubs 

 
Professional associations often provide away 
for you to get in contact with members. 
Association websites also offer up-to-date 
information about the subject that will make 
you knowledgeable before contacting an 
expert. You can also often learn what 
training, education, certificates, and other 
professional credentials are required to 
belong to the association. 

American

Book Authors 
Book authors are a great resource of experts. Many authors specialize 
in a particular filed or subject and write detailed books on many 
aspects of the subject. They are respected for the their knowledge 
about a chosen subject.   

Do a search at online bookstores for books that speak to your subject. 
Authors need to get their names in print to sell their books. Some 
authors have websites with contact information for members of the 
press. 

On the other hand, it can be a problem finding a way to contact 
authors. If they don’t have a website, about the only real hope you 
have for contacting them is if they have a webpage in there own name 
with contact information. You can also read the biographical section of 
the book, where they often list the location they live at. From there you 
can try to telephone them if you can find their number. 

As a last resort, you can contact their publisher and ask to be put in 
contact with the author. 

Look in Magazines 
Read magazines. Look for articles where experts have been 
interviewed. Once you find an expert that has already been 
interviewed, look for contact information. Maybe his website address 
is included in the article. Or you can contact the magazine editor and 
ask how to contact the expert. One thing you know already: he or she 
is willing to be interviewed. 
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Look in Directories 
Experts often testify as witnesses in court cases. Find a directory. If 
your preferred subject is chiropractic, it might surprise you to learn 
there are several directories listing chiropractic expert witnesses. 

Expert witness and consultant directories are specifically designed to 
help you find the experts and consultants you need. Most have an 
indexing system that allows you to browse for experts by specialty and 
geographic location. They also have a keyword search function that 
allows you to search the expert profiles for words and concepts. 

 
The proper expert, appropriately used, will develop and present a 
compelling story for your eBook package. 

Whatever your subject, start by looking for a directory of people in the 
profession of your niche. Once you find one that interests you, look to 
see if the directory has a link to a web page for them.  

 

Clickable 
webpage link 
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After you find their webpage, you want to start learning about them in 
detail. They’ll likely have links to newspaper articles, associations, and 
awards they been recognized with. Read these. 

Our Chiropractitioner News links 

 
Many of them will also have a newsletter 
or some way of sharing more information 
about them and their particular subject of 
interest. 

 Once you have learned enough to 
become convinced they are the expert 
you want to work with, contact them. 
Almost every webpage has email 
capability. Simply use one the email templates we’ll get to later to 
compose a professional and convincing message outlining the project 
you have in mind. Always emphasize the benefit the expert will gain in 
exchange for working with you. 
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There are directories for practically every subject. Snooping around in 
these will easily uncover many experts that you can research before 
making contact. 

Directories to Get You Started: 
 http://www.ziggs.com/apps/dir/dirhub.aspx 
 http://www.resources.com/profedir.htm  
 http://www.manta.com/mb  
 http://www.dmoz.org 

Search Blogs on Your Subject 
Many experts write frequent blogs to keep customers and fans 
informed about changes and activities regarding their chosen subject. 

If your niche 
subject is 
fireworks, all 
you need to do 
is search for 
“fireworks 
blogs”. But 
remember to use alternative words when you search. Serious experts 
may prefer the word “pyrotechnics” rather than fireworks. 

A Pyrotechnical Blog 

Find Expert Websites 
There are websites dedicated to helping people find experts that will 
answers their questions. A few include: 

 Ask an expert: http://www.cln.org/int_expert.html 
 Jobster: 
http://www.jobster.com/find/people/about/subject+matter+exp
erts 

 SheSourcehttp://www.shesource.org/shesource/index.php  
 TheSideRoad: http://www.sideroad.com/consultants  

Let’s Recap The Ways to Find an Expert 
1. Press Releases 
2. Yahoo! and Other Groups 
3. ProNet 
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4. Hobby Clubs, Societies, and Associations 
5. Book Authors 
6. Magazine Articles 
7. Directories 
8. Blogs 
9. Expert Websites 

Now that you’ve located an expert you’re almost ready to contact them 
but first you need to learn about them. 
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Approaching Experts That Don’t Know You At All 
First of all, get to know your expert before contacting them. If you are 
not an expert on the subject, you have considerable research to 
conduct before contacting the expert and proposing a joint venture. 

You should ask an expert questions related to his or her specific 
experience and perspectives, not general information that you can find 
on your own through research. 

After doing some background reading, brainstorm as many questions 
as you can. Take into account the specific expertise of your 
interviewee and any time constraints he or she places on you, pick the 
15 best questions from your brainstorm.   

Spend some time revising and refining the questions. Try sequencing 
them so that they flow like a story.  

Avoid questions that result in yes/no, good/bad, for/against kinds of 
answers. Prepare follow-up questions based on research you have 
already done. For example, “In an article that I read, another expert 
suggests a different solution than the one you mentioned. Can you tell 
me why the two of you have different answers to the problem?” 

Mistakes to Avoid 
#1 – Mass mailing to lots of experts. Don’t do it! Your trying to 
establish a personal relationship with an expert. Show respect by 
custom writing an email to each expert if you are contacting several 
experts. 

The email should be addressed to them personally, No -  “ Friend” or 
“Dear Expert”. If his name is Hubert Stanford, use it. And the body of 
the note should mention specific details that you learned during your 
research. 

#2 – Using the subject line. The expert won’t recognize your 
name when it shows up in their email account. After not recognizing 
your name, they’ll look at the subject line. Based on the subject line 
they will decide if your email is something worth their attention or if it’s 
merely spam that needs to be deleted. 
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Still, don’t try to trick them into opening your email with something 
gimmicky like “"This is the most important deal you'll ever make". That 
just sounds like spam and probably will be deleted unread. 

You’ve done your research, now use it to your advantage. Show an 
interest in something you learned about them. In the example email 
that follows, the subject line grabs their attention with “Strong Interest 
in Your Corrective Chiropractic Care Technique.” They’ll instantly 
recognize the subject and will open the email, even if they don’t 
recognize your name. And it’s completely honest. The subject is 
something that has been learned about the person and quite possibly 
will be part of the interview. 

#3 – Make it personal. Add something personal to show your 
deep interest in the subject. If you subscribed to a newsletter or blog, 
mention that you were fascinated with his perspective and read 6 
months of back issues. 

#4 – Clearly tell them about the product you have in 
mind. Don’t play hide and seek with the purpose of your email. Once 
you have their attention and have kept it with a few personal 
comments, get to the point. Tell them that you want to interview them 
and write an eBook from what you’ve learned in your research along 
with packaging the interview with an audio file. 

When you read the email examples, you’ll see how this is clearly done 
in the first example.  

The second example takes a little different approach without actually 
violating this rule. The second example starts with a first email with the 
single intention of getting to know the expert a little before making the 
interview request. 

The reason it doesn’t violate this rule about clearly stating your 
purpose is because the purpose of the email is not to get them to 
agree to the interview. 

Both the direct and indirect techniques work. Use whichever one you 
are most comfortable. 

Okay, you know a few key mistakes to avoid when contacting your 
expert but you’re still not ready to write the email. Next, let’s take a 
look at some does and don’ts about interviewing and then you’ll want 
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to compose a draft of your interview questions before actually sending 
off the first contact email. 
 
Does and Don’t of Interviewing  

 Since you probably have several possible names of experts, 
you should have a single person in mind when you write the 
actual interview questions because your questions will be 
different for each expert.   

 The more effort you put into your research, the more 
appropriate and useful your interview questions will be.   

 Don’t merely ask informational questions. Your purpose is not 
just to use the expert to get general information about your 
subject, which you should be able to find out on your own 
through reading, browsing, and surfing. Only asking for 
information is a waste of your expert's valuable time. 

 Don’t ask yes/no or good/bad questions. You won’t get 
enough material from the interview to create your information 
products. 

 Don’t simply ask for the expert's opinion. It's better to think of 
yourself as asking for the expert's perspective, viewpoint or 
analysis as these directly relate to the interviewee's 
experience with the subject. If they share an opinion, be sure 
to get the logic and reasoning behind it. 

 Do think about the sequence of the questions. Does it make 
sense to move from one question to the next? You may need 
to revise the order of questions, or even think about 
transitional phrases. This is very important if you want to use 
the interview as an audio in your product. 

 Do be flexible and allow the interview to go in unexpected 
directions. Be prepared to bring it back on track after the 
expert shares an unplanned thought. 

 At the end of the interview, be sure to confirm any direct 
quotations you may use in your document. He or she may 
prefer a slightly different version of the quote than what you 
caught with the recording. 

 Make additional notes immediately after the interview, while 
the conversation is still fresh in your mind. 
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 Be sure to thank the interviewee profusely for his/her 
graciousness and time. 

Preparing Interview Questions 
Once you’ve completed your research and indentified the specific 
experts that you want to interview, it’s time to prepare the questions. 
The questions will vary greatly depending on the niche subject and the 
angle the expert takes.  

Your expert will greatly appreciate reviewing the questions a couple of 
days before the interview so that he or she can be prepared and not 
need to look up some important but momentarily forgotten statistic or 
fact.  

And one of the best things about submitting the questions ahead of 
time is it often results in the expert adding a few questions they think 
are important to the subject. That’s why you’re writing this eBook, to 
get the experts knowledge, so be sure to take advantage of it 
wherever you can. 

While I can’t give you specific questions for your interview, here are a 
few generic things you should consider: 
1. Keep the questions open ended, stay away from questions that can 

be answered with a yes or a no. 
2. Get some background information about the expert. Especially 

details about how they became a recognized expert. 
3. Ask them to explain any credentials they have related to the 

subject. 
4. What did your life look like before you became an expert in this 

field? What caused you to become interested? 
5. Describe your “Ah-Ha!” moment that shaped your decision to 

become an expert in this particular field.  
6. Tell me about accomplishments that you are the most proud. 
7. Describe your typical workday or involvement in the subject. 
8. What is a controversial issue that you disagree about with others 

knowledgeable of the subject? What are the different opinions and 
how do you support yours? 

9. What was your biggest fear or concern when you first became 
interested in the subject? How did you overcome it? 
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10. What have you learned from that experience?  
11. What do you love the most about what you do? 
12. How does this fit in with other priorities in your life? 
13. What does the beginner need to know and where should they start? 
14. When does a person know they are ready for more advanced 

concepts and what are they?  
15. Do you have a metaphor that captures the essence of the subject? 
16. If you could destroy one myth about this subject what would it be? 
17. If products are involved try to get them to recommend specifics.  
18. What else do you want to say on the subject? 

The Approach 
You need to gain the trust and acceptance of the expert. It’s not the 
easiest thing to do but the results will be beyond your wildest dreams 
in terms of generating momentum, subscribers, profits, and a name in 
the marketplace. 

Here are some tips that you can follow to improve your chances they 
will say yes: 

1.  Buy their product. After you’ve learned as much as you can about 
them, a good way to start the relationship with an expert is by 
buying something they sell so that you can start a conversation with 
them. If you share a common niche, they should have a product 
that interests you.   

A great way to get through to the experts is to start an email (after 
purchasing their product with) "My thoughts about your product" - 
then give them an honest testimonial telling them how much you 
enjoyed their product - benefits, etc. Then, in a subsequent email or 
by phone you can follow up with them on the request for an 
interview.  This is the indirect approach mentioned before. 

2.  Have a clear point to the interview. By this time, you should at 
least have a good draft of the questions you want to ask. Instead of 
just saying "I want to interview you" say "I want to interview you on 
topics X, Y, and Z. This gives you the chance to share your 
knowledge about the topics. Above all else - if you are passionate 
and have a BIG idea in your marketplace, you will find experts 
much more open to you. 
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3.  Publicity is their benefit? Tell them how you plan to distribute the 
interview. How much publicity will they gain? How will you promote 
the interview to achieve your distribution goals? After all - publicity 
is the #1 reason that experts will agree to be interviewed (often it’s 
the only reason). 

4.  Offer them several copies of the finished products. If you’re 
planning on an eBook and audios of the interview, offer to give 
them several copies of the finished product. Maybe as many as 10 
copies so they can share them with others.  

It might only be family and friends or they may have professional 
uses for the product. You can suggest that they can leverage your 
interview into more publicity. They can send a copy of the product 
to a radio or TV station with an offer to be interviewed about the 
recent book written about them. You both gain if the expert 
achieves more publicity, especially if he is out promoting your book. 

Another angle on this is creating two versions of the book. A long 
version that you own the rights to and a short “Best of…..” version 
that you can consider giving him rights to.   

5.  As a last result, offer to pay them. Many experts earn their 
income giving advice and expect to be paid for their time. 
Especially consultants. I know of a person that paid a consultant’s 
standard $700 per hour consulting fee and got him together with a 
few of his niche subscribers (he had been in the business for 
awhile). He conducted the interview and then took questions from 
his audience. The expert marked it off as just another part of his 
normal consulting business.  

But I wouldn’t start there. The free publicity is often enough to get a 
“yes” out of them without offering money. 

Let’s Write the Introductory Email 
First, you’re going to introduce yourself. Them briefly outline your 
proposal. Don’t go into too much detail because you want to quickly 
get to the benefits they’ll receive. We all know that experts are busy 
people and if you don’t grab their attention quickly, they’ll just delete 
your email without even finishing reading it. 

Benefits you can mention: 
 Are they going to get exposure? 
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 Will they get a chance to promote their business?  
 Will you give them permission to use the interview in their 
newsletter or on their website as well?  

 If you see they have an important message to spread (such 
as their groundbreaking research or important consumer 
advice), then tell them this is a great opportunity to reach 
others. 

 Are you going to offer them a percent of the sale of your 
products? 

 Are you offering to pay them a fee? 
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Interview Request – Sample Emails  
 

Subject Line: Strong Interest in Your Corrective Chiropractic Care 
Technique 

Hello Mr. Chiropractor, 

My name is [insert your name]. I’ve been very interested in the subject 
of chiropractic care and continue to thoroughly research the field.  

I am fascinated about the breakthrough corrective chiropractic care 
that you have found relieves nausea and fatigue in cancer victims 
undergoing chemotherapy. Clearly, you are the expert in this field. 

As part of my ongoing study of the subject, I am interested in 
conducting an interview with you that I will distribute as an eBook and 
audio package to the many people that can benefit from your expert 
knowledge and techniques. 

In return, I see you benefiting from the great exposure it will provide to 
you and your business. You will be able to use the finished product on 
your website and in your newsletter. Another benefit I believe you can 
achieve is to share the interview with local or national television and 
radio stations. Certainly, they will be interested in conducting their own 
interviews with you to spread your word further about this truly 
important breakthrough. 

Please let me know at your earliest convenience when we can 
schedule the interview. 

If I don’t hear from you in the next couple of days, I will telephone to 
see if your have questions to be answered. 

Thank you in advanced for your serious consideration of this important 
request. 
 
Sincerely, 
 
[Your Name and Signature] 
[Your Address] 
[Your Telephone Number] 
[Your Email Address] 
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If you purchase a product first, you may 
want the introductory email to discuss 
the product, followed by a second email 
requesting the interview. 
 
 
 
Subject line: Great Results With Your Foot Wheel Massager 
 
Hello Mr. Chiropractor, 
My name is [insert your name]. I recently purchased a foot massager 
from you and have been enjoying the benefits.  

Just as your product description states, the FootWheel provides many 
benefits related to trigger-point therapy and myofascial release. It  
pleasantly stretches and relaxes myplantar fascia and extinguishes 
myofascial trigger points. 

I’ve been very interested in the subject of chiropractic care and 
continue to thoroughly research the field. Purchasing the FootWheel 
was part of my research for an eBook/audio course that I will be 
writing about chiropractic care in the near future. 

I want to thank you for recommending this product and welcome any 
future recommendations you can make. 

Sincerely, 
 
[Your Name and Signature] 
[Your Address] 
Your Telephone Number 
[Your Email Address] 
 

 
By using this technique to ease into an email conversation, you can 
expect to receive a personal reply from your expert. Expect it to be 
short, polite, and possibly include another recommendation. 

Don’t try to engage your expert in a long drawn out email exchange. 
They are busy people and will tire of it quickly. After only one or two 
exchanges your need to directly address the issue of the interview. 
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Subject line: Interest in Pursuing the eBook and Audio Course 
 
Hello Mr. Chiropractor, 
I’ve enjoyed exchanging emails with you and appreciate you sparing 
your valuable time with me. 

As I noted in my first email, I’m about to begin creating an eBook and 
audio course on the subject of chiropractic care. Considering your 
expertise in the subject, your dedication to customers like myself, and 
overall enthusiasm for the subject, I am requesting that you grant an 
interview that will become the backbone of the course? 

In return, I see you benefiting from the great exposure it will provide to 
you and your business. You will be able to use the finished product on 
your website and in your newsletter. Another benefit I believe you can 
achieve is to share the interview with local or national television and 
radio stations. Certainly, they will be interested in conducting their own 
interviews with you to spread your word further about this truly 
important breakthrough. 

Please let me know at your earliest convenience when we can 
schedule the interview. 

If I don’t hear from you in the next couple of days, I will telephone to 
see if your have questions to be answered. 

Thank you in advanced for your serious consideration of this important 
request. 
 
Sincerely, 
 
[Your Name and Signature] 
[Your Address] 
[Your Telephone Number] 
[Your Email Address] 
 

One other item can be considered for the email. You probably want to 
mention that you have drafted the interview questions and you would 
like if they take a look at them and can suggest additions or changes. 
Where you should ask more probing questions and which may not be 
as important as first thought? 
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During the Interview 
Plan on recording the interview even if you aren’t going to offer an 
audio for sale. You want accuracy. Being able to go back to the actual 
recording insures accuracy.  

But remember to get the interviewee’s permission to record them. A 
standard way to document this is by beginning the interview with 
“today is February 24, 2009 and I’m here with Mr. Chiropractor 
conducing a recorded interview”. That way when Mr. Chiropractor 
begins talking there is no question he knew he was being recorded. 
You can always edit it out of the final audio you offer for sale. 

Also take notes during the interview. What did your expert get excited 
about? If it’s an in-person interview, you can make notes about body 
language and facial expressions. If it is a telephone interview, you 
make notes about what they were anxious to discuss and seemed to 
go on and on about. Conversely, you take notes about what they 
covered quickly and seemed to want to move away from. 

Great, you convinced your expert to grant an interview and you’ve 
conducted the interview. Now it’s time to package your product. 
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Creating and Publishing Your Products 

How to write the eBook 
You should have experience writing an eBook from module 4 where 
you heavily edited and rewrote private label right (PLR) books to 
customize them as your own.  

The process here really isn’t much different other than you’re starting 
from scratch. That means you don’t have anything resembling an 
outline that the PLR book provided you. So, we’ll start with developing 
an outline. 

The techniques for writing an eBook or a printed book really aren’t 
different from each other. The only difference is in how they are 
delivered to your customers and how people read from a computer, 
which you’ll learn shortly. Don’t let the interchangeable uses of words 
book or eBook confuse you as we go through the process. 

Creating Your Outline 
The outline is about dividing your book into sections that naturally flow 
together. Another important purpose for an outline is to make sure all 
of your information gets included in the book and has a place to be 
included.  

If you did a good job sequencing your interview questions, these can 
be a good place to begin developing your outline. But don’t forget to 
include the research materials from before the interview. You’ll 
probably be creating an audio product from the interview. So, you’ll 
want to have a little different flavor for the book. That’s where your 
previous research comes in.  

The book will be more detailed and cover additional subjects not in the 
interview. Sometimes it includes reference materials. If you mentioned 
several website address in the interview, you want to consider 
including them in the book as an appendix or some how listing where 
your readers can easily locate them. 

Think of your outline as being very close to the same as your table of 
contents. You begin by dividing the book into the major chapters. This 
is followed by sub headers that indicate details that will be discussed 
in each chapter.  
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The only real difference between your outline and the table of contents 
is that by the time it becomes a table of contents, you will have 
carefully worded everything, maybe changed the sequence a little, 
and probably found you added more sub headers as you become 
involved with the writing.  

Here’s an example of an outline: 

Book Title 

Introduction 
In this section, you will want to describe the general perspective of 
your book. Toward the end of the introduction, you should specifically 
state each chapter’s objectives. 

Background 
A background is not always necessary. Include it if your readers will 
benefit by knowing the history of your subject. You can call this 
section "History" if that’s appropriate. 

Chapter 1 -Title 

Sub header 1 - Issues, Controversies, Problems 
Present your information, include yours or the expert’s perspective on 
the issues, controversies, problems, or pleasures and entertainment 
value, of your subject. Compare and contrast with what has been or is 
currently being done, as it relates to your specific topic and the main 
theme of the book. 

Sub header 2 - Solutions and Recommendations 
Here, you should discuss solutions and recommendations in dealing 
with the issues, controversies, or problems presented in the preceding 
section.  

You don’t have to organize your chapters by controversies and 
solutions – it’s only a recommendation that works for many subjects.  
In the end you need to organize and present your information a 
manner than makes sense. 

The last paragraph or two should transition into the next chapter. 
Show how the two chapters are related but different enough to be 
given separate titles. 
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Chapter 2 -Title 
A new chapter indicates a significant change in subject. Repeat sub 
headers and present your information similar to the way you did in 
chapter 1 and continue with as many chapters as needed. 

Sub header 1 

Sub header 2 

Sub header 3 and so on 

Transition into the next chapter and continue. 

Future Trends 
Many niche subjects lend themselves well to discussing future and 
emerging trends. This often comes near the end of the book after the 
reader has become knowledgeable about the subject. 

You can provide insight about the future of the book’s subject from the 
perspective of you, the experts, or even both.  

If appropriate, you may want to suggest future research opportunities 
about the topic. 

Conclusion 
Here, you should recap the book and make your concluding remarks. 
It’s also a good place to mention future topics that you plan to cover. 

Appendix 
Here you can provide your readers with any resources that they might 
find useful. A list of website addresses from the audio can be 
appropriate or and other resources you know readers will want. 

Creating Book Cover Graphics 
The front cover presents your book title, subtitle, and your name. 
Golden opportunities often overlooked are including 
endorsements and short testimonials from well know 
experts. Testimonials of less prominent people are 
often better shown on the back cover.  
 
Think of your cover like a billboard. The best design 
communicates the book’s message at a glance, with 
simple, uncluttered design. Unique, distinctive, bold, 
colorful graphics work well. But keep the graphic style consistent with 
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the content and personality of the book. Make sure there is a central 
focal point to your design. 
 
Bold, contrasting lettering on the front cover usually works best. When 
choosing colors, consider how these colors will look when converted 
to black and white so your cover will reproduce well in black and 
white. Also, make sure the font you use for the title is legible from a 
distance and appropriate for the book’s subject.  
 
Covers that say “amateur” and have a “made-at-home look” make it 
difficult to sell your book at all. If you lack talent in this area, you might 
want to use the services of an experienced book cover designer. A 
professional designer has the creativity, skills, software, access to 
stock photography, and printing knowledge that will make your cover 
stand out above others in the marketplace. 
 
What goes on the spine - your name, book title, and publishing 
company logo show up on the spine. Make sure the information on the 
spine is clean, uncluttered, and legible. I recommend using bold, 
contrasting lettering on the spine as well. 

The spine is more important than you might realize. On a bookshelf 
this is the only portion of the book that can be seen. 
 
On your back cover - place the category name in the upper left-hand 
corner to help bookstores shelve your book properly. Write a headline 
that clearly addresses who should buy the book. It should be followed 
by sales copy explaining what the book is about. Then provide a short 
bulleted list of benefits to readers. 
 
Typically you should use no more than three testimonials and 
endorsements, as well as your bio and photograph. Close to the 
bottom, put “sales-closer” copy in bold print. Position the price in the 
lower left corner of the back cover. Also include the 13-digit ISBN 
number for cataloging and the bar code in the lower right corner 
(below ISBN number), which stores use for scanning information and 
price. 

What goes on the inside flaps (not common for paperbacks) 
 Sales copy 
 Short “teaser” description of the book 
 Your bio and photo 
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You now have a good idea of what makes a strong book cover design. 
Remember, book cover design is a form of packaging—and good 
packaging attracts buyers to products.  

Printing Your Book 
Now your book is made - on a computer at least. You'll need to work 
out how to get it printed. The basic question with printing is - how 
many copies do you need? The first time, this is impossible to answer, 
so you have to guess. 

One good answer to the number of copies is to use a print on 
demand service. This way you only pay to have the 
book printed after you sell a copy. The downside to this 
is single printing is more expensive than bulk printing. 

Still, you don’t know how many 
copies you will sell and you don’t 
want to order 5,000 copies and end 
up with 500 copies stored under your 
bed next year. 

Manufacturing Cost: $6.29 

And it’s actually not terribly 
expensive to print on demand. Two 
dependable services are Lulu.com 
and Amazon.com. As you see in the 
photo to the left, a 150 page 
paperback printed in black & white 
costs only $6.29 plus shipping for a 
single copy.  

And of course, niche information 
products sell for more than mass 
market products. If you sold only the 
book (without audio or other 
products) for $35 and had $2 in 
shipping cost, you’d still have a profit 
of $26.71 on each book. 

Both Lulu and Amazon offer several print options that include: 
 Hardback or Paperback 
 A free ISBN number that allows selling at more than 60,000 
retail locations, both online and off line 
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 Black & White of color printing (color is easily 4X more 
expensive) 

 Color book covers (even for B&W interiors) 
 Several page sizes. By using a smaller page size, you offer 
your readers more pages.  

   Three different binding styles – Perfect, Coiled, and Saddle. 

Once you select 
from your choices 
the rest of the 
printing process is 
as simple as 
uploading your 
book content and 
book cover 
separately. 

After uploading you can proof the book from your computer but that’s 
not 100% adequate for a printed book. You need to order a proof copy 
and carefully proof read it again after it arrives.

Both Amazon and Lulu offer distribution services that include offering 
your books for sale from multiple online websites. And of course you 
can offer it from your own website and submit it to appropriate niche 
websites. 

Learn more about amazon.com’s print on demand program at: 
http://www.booksurge.com/ 

Learn more about Lulu.com’s print on demand program at: 
http://www.lulu.com/ 

Publishing an eBook 
Reading on a computer screen is more difficult than reading from 
paper. It not only causes eyestrain, but it is also a much slower read. 
With this in mind, keep your writing to the point and avoid any filler 
information that really isn't necessary. Provide your readers with all of 
the information required for each chapter, but keep it as simple as 
possible. 

People tend to scan when they read from a computer instead of 
reading every word. Fortunately, there are some techniques that you 
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can use to improve the readers ability to comprehend your 
information: 

 Highlighted keywords (hypertext links serve as one form of 
highlighting; typeface variations and color are others).  

 Meaningful sub headings (not "clever" ones).  
 Bulleted lists.  
 One idea per paragraph (users will skip over any additional 
ideas if they are not caught by the first few words in the 
paragraph).  

 Incorporate white space – don’t make the text too dense. 
Bulleted lists and one idea per paragraph help accomplish 
this. 

 The inverted pyramid style, starting with the conclusion.  
 Half the word count (or less) than printed books. 

When publishing  an eBook, you generally have two methods of 
accomplishing this. The most common is as a PDF file. The other is 
any of the many “eBook Compilers” available on the internet. 

PDF (portable document file) is the most common method and it can 
be 100% free. One down side to PDF eBooks is the reader must have 
a PDF reader installed on their computer. Most computers come new 
with this software today but older computers might need to download 
the free PDF reader.  

You can provide your readers with a free PDF reader by directing 
them to: http://www.adobe.com/products/reader/ 

PDF file format is one of the easiest and most widely used methods 
of producing eBooks. Some of the most compelling reasons are: 

 PDF files are relatively small in size and quick and easy to 
download or send as an email attachment. 

 The Adobe Reader needed to read pdf files is available for 
most operating systems including Linux and mobile phones. 

 PDF files have a reputation for being virus/trojan resistant. 
 The Adobe Reader is a free download and updates are also 
available free. 
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 Multiple software programs are available for creating pdf files 
and many are free. 

 Images and clickable links can be embedded in pdf files. 
 PDF files can be locked, using the appropriate creation 
software, making them difficult to alter. 

 You can password protect pdf files, using appropriate 
creation software, restricting access to authorized users. 

Create your PDF. Once your book has been written in MSWord you 
will want to print it as a PDF file using one of the many PDF 
converters that are available for free. I’ll recommend PrimoPDF at 
http://www.primopdf.com.  

While free software to convert MSWord to PDF number in the 
hundreds, you want to be sure you use one that doesn’t place the 
free software provider’s advertising in your eBook. You want all of 
the links in the book to be your own or your JV partner’s. 

That is all there is to it. It doesn't take more than a few clicks to 
convert your MS Word into a PDF eBook- and it all comes for FREE! 

Another good PDF conversion software can be found at: 
http://adobe.9-pdf-
pro.com/index.asp?aff=100&camp=gg_AA_us&se=google 

Now the eBook compilers are a different story. One of the main 
reasons they exist is your buyer doesn’t need a separate reader 
installed on their computer. The compiler provides its own reader 
automatically when the eBook is downloaded. 

Each eBook compiler is different, which makes it difficult to directly 
compare with PDF converters. Typically, people prefer eBook 
compilers because: 

 They have the ability to place active links in your e-book 
directing traffic to your web site, or to destinations on the web 
that you choose. You can promote your site, or any other place 
on the web that you choose, and it's extremely easy to do! But 
keep in mind this ability also exits with a decent (one that you 
might have to purchase) PDF converter. 

 You can restrict areas of your e-book using passwords. This 
means that you can choose to create your e-books, make them 
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available for download, and give your customers a taste of 
what's inside your e-book without making the entire contents 
available to them until they purchase it! You can do this in PDF 
by creating files of only portions of your eBook and make them 
available as free downloads to entice your customer to buy the 
entire eBook. 

 You can protect your e-Books from being copied or printed if you 
wish. Compilers have a built in feature that allows you to turn on 
and off the "print" and "copy" options. 

 You can use graphics and photos. Simple to upload them into 
your e-book! 

 You can create custom splash screens to welcome visitors or 
display messages of your choice.  

The most used eBook complier is Activ E-Book Compiler. You can 
download a trial version at: http://www.ebookcompiler.com/ 

But you won’t receive the fully functioning version until you pay for it. 

Okay, you’ve finished creating your eBook. Now let’s work on the 
other parts of the product package. 

Creating and Publishing an Audio 
It turns out that recording a conference call can be tricky, especially if 
you're planning to use it with a multi-media e-Book. Recording a 
conference rarely produces the same results as you get recording a 
conversation in a studio. But you don’t want to pay for a recording 
studio and your expert may be a long way away from you. Almost all 
audio products start out as a recorded telephone call.   

Here are five powerful tips that you can use to create great recordings 
of conference calls: 

 Make your call from a reliable handset. Although you can 
correct many common sound flaws after the recording is 
made, it's always easiest if the source is a high quality source 
to begin with.  
Avoid cordless handsets. Cordless handsets often have a 
noticeable background hum.  
Avoid cellular phones. Cellular phones are susceptible to 
having calls dropped. They also compress the voice of the 
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caller, removing many of the subtler elements of the voice 
that lead to a natural sound. 
Use a quality landline telephone, with a headset. If you're not 
using a headset, then you will need to ensure that you're 
speaking directly into the microphone at all times, otherwise 
the sound may fade out during the conversation. Best of all, 
when using a headset your hands are free to take notes, or 
manage the call using online moderator tools provided by 
some of today's advanced conference calling services. 

 Ask the other participants in the call to use a similar handset. 
Even one poor handset on the call can introduce background 
noise that will become a distraction throughout the call. For 
example, one participant with a cheap speakerphone will 
cause every person who speaks to be echoed and ruin the 
entire recording. 

 If possible, use a conference calling service that allows you to 
record the call from the conference bridge, rather than from 
one of the handsets. By recording the call from the bridge, 
you minimize the drop-off in volume that occurs as phone 
calls traverse multiple networks. In addition, if you record 
from the bridge, no additional equipment is required to make 
the recording. 

 Many conferencing services allow individuals to mute 
themselves, and some services allow a moderator to mute 
everyone and then un-mute people at appropriate times. 
Take advantage of this. Mute everyone who isn't speaking, in 
order to reduce background noise. 

You should now have a quality digital recording of your interview that 
is ready to edit and polish. The free open sources editing software 
Audacity does an excellent job. You’ll find it at: 
http://audacity.sourceforge.net/download/ 

Your going to need another software to turn your audio into a perfect 
file. Very few if any of the other “experts” on creating audio files even 
know about this. Download Levelator at: 
http://www.conversationsnetwork.org/levelator 

So what is The Levelator? It's software that runs on Windows, OS X 
(universal binary), or Linux (Ubuntu) that adjusts the audio levels 
within your audio file for variations from one speaker to the next, for 
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example. It's not a compressor, normalizer, or limiter although it 
contains all three. It's much more than those tools, and it's much 
simpler to use. Using it is dirt-simple: Drag-and-drop any WAV or AIFF 
file onto The Leveler's application window, and a few moments later 
you'll have a new version which just sounds better. 

Here’s how to edit your audio file: 
1. First, make a copy of the file. If you mess something up you 

can always go back to the original and make another copy to 
edit. Never, edit the original file, ever. 

2. Convert your audio file from MP3 to WAV. Load your MP3 file 
into Audacity, and export it from Audacity in WAV format. 

3. Level your file. Run it through the Conversation Network 
Levelator. This simple tool makes all the speakers sound 
about the same volume. Drag your file to the Levelator. A few 
minutes later you will have a new file called "yourfile.output" 
which is a "levelled" version. 

4. Truncate silence. Human beings naturally pause (and 
sometimes these are lengthy pauses) between speaking 
thoughts. These dead spaces can account for 10% or more of 
a recording's length. Removing these spaces improves the 
listenability of the recording, giving it more energy and makes 
it more engaging. Also consider editing out the many verbal 
ticks that find their way into everyday speech - for example 
"um", "ah", "you know", and "like". 

5. Add introductory music and voiceovers. For a few dollars you 
can buy high quality stock music from any number of vendors 
on the internet and record your own introductory text. Import 
these into Audacity, and combine them with your spoken files. 

6. Adjust bass. Telephone recordings can have a very flat 
quality. Increasing the bass portion of the recording by as 
little as 6db can add richness and timbre to the recording that 
simply makes it easier to listen to. 

7. Export the file from Audacity as an MP3 file. Play with the 
quality settings. Try adjusting the Variable Bit Rate to a 
quality setting of 5. 

That’s all there is to turning your recorded interview into an income 
producing product, and watch your profits soar. 
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 Now it’s time to package and publish your audio product. Typical CDs 
can contain about 70 or 80 minutes of recorded information. If your 
interview is longer than that, you can have it duplicated on several 
CDs and packaged into a CD case that holds multiple CDs. 

That’s something to think about 
while you’re editing your 
interview. If it needs to go on 
multiple CDs, you’ll want to find 
a logical point in the interview to 
transition from one CD to the 
next. Maybe it’s at about the  45 
minute point when a significant 
change in subject occurs (kind 
of like chapters in a book). 
During editing, you can add a 
voiceover ending the first CD by 
recapping the first CD and 
explaining the interview continues on CD #2. Next add some soft 
music to fade out of the CD. 

Again, you’ll need to start with a graphic design for the CD. This can 
be a little trickier than your book cover because the graphic will be 
printed directly on the CD and can’t interfere with how the CD 
functions. 

A CD duplication service that provides great services at reasonable 
prices is CDDVD NOW. One of the services they provide is top-notch 
help creating the correct CD graphic design. You’ll find design 
information at: http://www.cddvdnow.com/How-to-design.htm 

Also, you’ll find templates that help make sure your graphics are 
properly placed on the CD. 

There isn’t much more to it. The CDDVD Now homepage is at: 
http://www.cddvdnow.com/ 

Lulu.com offers a similar service that you’ll find at: 
http://www.lulu.com/en/products/cd_dvd/?cid=en_product_portal 

Your duplication costs will vary depending on options that you select 
but single copies start around £5.00. 
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Creating and Publishing a Video 
The duplication process for video DVDs is essentially the same as for 
audio CDs. The cost per copy is also about the same. Just refer back 
to the process above. 

However, editing a video is a little different. Today's video editing 
software is very automated process, much like a bread machine. Just 
dump in the video files and the sound files, tell the software what kind 
of pizzazz you're looking for, and presto! Out comes a fully formed 
video, complete with transitions, effects, and even image cleanup. As 
impersonal as this sounds, it gives you an excellent way to learn how 
to create videos for yourself.  

Examine the original clips and the original sound files and then look at 
the automated result to see precisely what the program did. You'll 
discover that effective videos tend to use short, punchy sequences, 
along with a smooth but varying audio track.  

Here are your video editing tips: 
 Always work from copies. You can't recapture a timeless, 
priceless scene. It's difficult to do with still photography and 
practically impossible with video. As soon as you transfer 
your video onto your computer, do yourself a favor and copy 
the video files to a backup drive before doing anything else.  
Tip: when editing, save version after version of your clips 
(renaming them each time) and your video in progress. This 
way you avoid having to start from the beginning each time, 
which can be very time consuming. When you're finished, you 
can delete any unneeded files.

 Think highlight reel. Just like creating a short sample 
version of your eBook, you can do the same with your video. 
Edit out a few of minutes of the best material and use it to 
persuade buyers. 

 If you want good sound, buy an external microphone. 
Your camcorder picks up sound in addition to video, but the 
quality of the sound rarely matches the quality of the video. 
This is primarily because camcorders don't typically include 
top-quality microphones and because the placement of the 
microphone, which is typically attached to the camcorder, is 
far less than perfect. Along with the external microphone, you 
need a microphone stand to properly hold it. 
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 Don't transition your video to 
death. Transitions do one thing  
only: They help your viewers 
perceive that one scene has 
become another, avoiding the 
jarring effect of one image 
instantly replacing another. 
Professional films tend to restrict 
transitions to only a pair: fade to 
black and fade in from black.  
You have more options with 
video editing software but don’t over do it. Rather that fade to 
black, you can spiral the scene out of focus and spiral a new 
scene back into focus. Just don’t get carried away inserting 
all kinds of different transitions into you video. Pick one style 
and stick with it. 

 Use text and narration to tell your story. A text screen 
between two scenes acts as a guidepost for viewers, helping 
them get the point of what you're trying to show them. Insert 
one when you think the audience may not immediately know 
what the next scene represents, although, for obvious 
reasons, don't overuse them. You can also use the narration 
track to record a voiceover for the video, again to work as 
guideposts. 

 Play with the audio. Your video editor separates the audio 
and the video components of your footage; you can keep the 
audio you want (good ambient sounds) and scrap what you 
don't (crowd babble, furniture thumps, etc.). Better yet, you 
have at least one additional audio track to work with, and you 
can use this one for music, sound effects, and anything else 
that will add to your production. With the right audio, the video 
comes alive. 

 Use pan and zoom to create viewer perspective. Although 
you have numerous means at your disposal for giving your 
viewers the perspective you want them to have, the pan and 
zoom features can provide professional-looking close-ups 
and zoom-outs to help create the effect you want. 
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Windows Movie Maker 2.1 is probably the best free video editing 
software. You’ll find it at: 
http://www.microsoft.com/windowsxp/downloads/updates/moviemaker
2.mspx 
 
Shazzam… you’ve come a long way. Your products are ready to sell 
so you can start making huge profits. Now for a super marketing 
secret weapon that you won’t learn from any other “experts”. 
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The Double Expert JV 
Now that you have the perfect niche product, an interview with your 
expert where he shares all of his knowledge, how are you going to 
market the product? 

What would you say if you could get access to a super list owner, 
someone having a list with tens of thousands of names on it. And he 
or she was willing to personally endorse your product to the list? You’d 
probably shout “GREAT”, how do I do that? And “why would they want 
to JV with little old me”. 

Those are the questions that you’ll learn the answers to in this 
chapter. 

The power of this is unimaginable. When you’re finished, your niche 
market will closely associate you with both your expert and a super list 
owner. In a single Joint Venture your credibility will catapult you to the 
top of the list. I'm going to show you how right now. 

You Need to Plan Carefully 
When you approach a fellow marketer with a great offer where they 
gain, and they agree to send an ad out to their list, you're getting a 
couple of very important things. First, you're getting access to some of 
the most highly targeted customers around. What makes them highly 
targeted? These people have purchased from these marketers that 
your going to JV with, and there's no way on this earth that you would 
get access to their lists if you said "Hey, you have an e-zine list of 
subscribers right?” Here's $100, promote my product to your list of 
thirty five thousand people and you get to keep the $100”. It doesn't 
work like that. Not at all. 

Internet marketers are always commenting that “There is money in 
that list.” Well, the lists we’re talking about here are polished diamonds 
compared to other marketing lists.

The customers on them have bought from the list owners before. The 
customers know and trust the list owner. People are on the list 
because they want new ideas and they want the products being 
promoted. They listen closely and take note. 

These highly targeted people are certain to be interested in your 
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product if you can convince the super list owner to promote your 
product.  
 
These are Not freebie seekers. These people have bought before and 
are looking to buy again when the right product comes along. They will 
open their wallets. That’s the big difference. 
 
And guess what, the power list owner knows this. He knows exactly 
what he has. He is only going to promote products that he believes in 
and that his list is interested in buying.  

That’s why you need the exact process to convince him that yours is 
the right product. Remember, your making a deal with the list owner, 
not the people on the list. So it’s him that you need to convince. 

The Power List Owner Needs to Be In Your Niche 
That should be fairly obvious by now. If you expect the super list 
holder to promote your product and the people on the list to buy from 
you – it has to be a group of people interested in your product. 

It doesn’t have to be your exact niche but it needs to be close enough 
that they are willing to buy your product. 

Your first order of business is to locate these super list owners and get 
to know them.  

Use Alexa to Find Your Super List Owner 
Alexa is a great tool to aid you in finding the perfect super list owners 
for your JV. Alexa shows you web statistics and other valuable 
information about websites.  

The Alexa web address: http://www.alexa.com 

The process begins by doing a Google (or other search engine) 
search based on your niche keywords. For our example we’ll be 
looking at the niche of wine tasting. 

Simply enter your search terms and do a little research on the top 3, 4, 
or 5 websites that come up in the results. You already know these are 
popular websites since they are at the top of the results. 

However, using Alexa, you’ll be able to dig out many other websites 
with great potential to be your JV super list owner. 
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The top result is wine country.com. The next step is to simply look 
around the site to determine if they are a likely JV candidate. The two 
primary things to look for are too much current advertising on the 
website. This indicates advertising is their primary income stream. If 
you contact them to JV, they will likely want you to pay for an 
advertisement on their site. You can always give it a try but the 
likeliness of them sending out a recommendation to their super list will 
heavily depend on the quality of your product. 

The best candidate is one with few advertisements. Maybe just a 
couple of Google Ad sense ads. In the case of Essential Wine Tasting 
Guide, we’re in luck. They don’t have any advertising on the website 
except for their own product.  

 
The second thing to look for is a subscription for visitors to sign up for. 
This tells you that they have an email list. And this is exactly what is 
found at Essential Wine Tasting Guide.  
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The next step is to learn what we can at Alexa. We begin by entering 
the WineTastingGuide URL 
into the Alexa search box. 

Without going into all of the 
information available from 
Alex, the important 
information is that it has a 
relatively high traffic rank with 
almost 4 million monthly 
visitors.  

Along with no advertising and the 
existence of a subscription list, this 
makes it a good candidate as a super 
list owner. They go on the short list. 

But we can learn more and very likely 
find other super list owners by looking at 
web sites that link to them. 

 

Find the sites linking in button and you will be 
taken to a list of sites that value their 
relationship with the Essential Wine Tasting 
Guide.  

You continue your search for power list 
owners by visiting these sites. The preliminary information shows 
these three linked in sites are well ranked and look promising. 

2. WineSearch.com 
      http//:wineserach.com 

A little more research shows that the wine-search website is a perfect 
match for our criteria.  
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They have no advertising on their site and they clearly state they 
receive more than a half million visitors each month. Better yet, they 
have a pro version that subscribers pay to access. 

 
This is the perfect match. A subscription list where every member has 
made a purchase to be on the power list. They have proven they are 
looking for recommendations from the list owner. We’ll put this one at 
the top of our short list. 

Let’s take a look at one more website linking into Wine Tasting Guide. 
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At the Wine Lover’s Page we find another good match. A weekly e-
mail about wine that readers signup for. Not only that , they promise to 
make commercial recommendations to their readers. They are highly 
likely to be interested in promoting our niche expert eBook.  

A little more quick research at Alexa and we learn that the Wine 
Lover’s Page averages around 140,000 monthly visitors. This one 
goes on the short list as well.  

With just a little research we’ve found three very good candidates to 
promote our product to their power lists. 

Use Desktop Spider to Find Power List Owners 
Here’s another useful free tool designed specifically for finding power 
list owners. 

You’ll put your name on Neil Shearing’s power list and in exchange he 
will give you a code so that the Desktop spider is free to use. 

Download it now from: http://www.grabthespider.com 

Neil also provides a great short video that shows you exactly how to 
get the most out of the tool so I won’t do that. Here we’ll just jump 
directly into the results. 
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You get three different ways to search and several different types of 
information will be returned. Again, we’ll use wine tasting as an 
example. You can search both by links to a particular site or by key 
words as shown in the picture above. 

 
Click on the link 

The results have been sorted by their Google ranking. Next, all you 
need to do is click on the link directly in the tool to be have your 
browser take you to the webpage. 

Of course we all ready know about this page but the results confirm 
what we learned from Alexa? 

 

We have 3 power list owners to contact about JVing. This hasn’t been 
difficult at all. 
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By entering web address into the Desktop Spider you can also find 
other pages linking in to the one you’re interested in or you find links 
going out from the page to others. 

You now have multiple ways to track down profitable power list 
owners for your JV. 

Contacting Power List Owners 
While you’re visiting the websites of the power list owners, be sure to 
research what will motivate them to JV with you. 

Some of these people have figured out how to earn money by selling 
products while others may not have. In our Essential Wine Tasting 
Guide example, they have clearly learned to sell their own product 
over the internet. 

While people are always interested in earning more money, it doesn’t 
always have the same motivational value once they have established 
a highly lucrative income stream. You can offer them a nice 
percentage of the profits in exchange for promoting your product. But 
something else just might work better. 

In our example, if our expert product was an interview with a 
respected wine expert, we would be in a very good position to 
convince any one of the power list owners to promote the product.  

With the Essential Wine Tasting Guide Wine website, your chances 
are outstanding if the expert happened to recommend one of the 
wines they also promote – natural fit for the JV. 

Even if the expert didn’t recommend a wine they saw, you have a very 
good chance of JVing with them. Simply point out how easy it would 
be for the list owner to begin selling one of the recommended wines. 

Can’t you see the promotional letter now?  

Do you think that will sell your product? I think you’ll be arranging a 
second printing by the end of the week that the recommendation goes 
out. 

Of course, I can’t create a generic letter for you to send out that will 
convince every power list owner to JV with. You need to do the 
research to figure out how to motivate them. But here is an example to 
get your thought process started. 
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Subject Line: JV Opportunity That Will Keep Your Email Recipients 
Thrilled 

Hello Mr. Wine Taster, 

My name is [insert your name]. I’ve long been a wine aficionado. 
Recently, my compulsion got the best of me, I contacted the 
renowned wine expert [insert name], and to my pleasant surprise, 
he agreed to share his vast knowledge with me. I have taken 
advantage of my good fortune by creating a professionally produced 
book and audio. 

I think this will be of great interest to your devoted followers. Out of 
respect to you, I would like to offer it at a 25% discount below the 
price I will be selling for on my website two weeks after you are able 
to offer it. 

Additionally, if you fully endorse the book and audio I am offering 
you 50% of the profits from all sales. Another benefit you can take 
advantage of is that the expert has recommended several wines 
new on the market this year. You could already be offering them to 
your customers when they learn about them from you. 

Four copies of the book and audio have already been mailed to you 
for review and for you to use non-commercially. 

Please let me know at your earliest convenience when we can 
schedule the promotion. 

If I don’t hear from you in the next couple of days, I will telephone to 
see if your have questions to be answered. 

Thank you in advanced for your serious consideration of this 
important request. 
 
Sincerely, 
 
[Your Name and Signature] 
[Your Address] 
[Your Telephone Number] 
[Your Email Address] 
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Here’s an example of the letter you want the super list owner to send 
out. 

 

She is also making it available for a limited time at a 25% discount 
to all of you. Without hesitation, I’m recommending you take 
advantage of this one time offer. Grab your copy now. 

   Signed, 
    Owner of the best wine tasting webpage on 
    the internet 

My business partner has put it together as an audio file and 
supplemented it with a book that goes deep into all of the details. 

He has uncovered a fantastic wine that is only now being made 
available to the public. I’ve already got the wine in stock and waiting 
for you.” Not only that, but the interview with [wine expert’s name] is 
something you just have to read. 

I’m incredibly excite to share a recent discovery of mine. A business 
partner, [your name goes here], recently conducted an exclusive 
interview with one of the premier wine experts in the world. I might 
even have to admit he knows as much about wine as I do.  

Hello wine loving friends,  

Do you think that will sell your product? I think you’ll be arranging a 
second printing by the end of the 
week that the recommendation 
goes out. 

And with that, you are ready to 
make a JV financial killing by 
using an expert’s vast knowledge 
to create your product. And 
compounding your profits using 
the Double Expert JV method. 

With your success, go out and 
purchase a top-notch bottle of 
wine and celebrate. 
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Coming Soon…… 
It’s been another knockout JV Profits 
module uncovering the clandestine 
secrets of the internet gurus!! 

What better way to claim your 
prosperity than with a top selling 
product based on the deep 
knowledge of your niche expert. 

As bold and ingenious as that cash 
generating technique is… it only got 
better when you learned how to tap 
into the power lists of people 
proven to pay top money for products 
that only you can offer them. 

As always, you where given 
everything you need to get the task done fast but highly effectively: 

Collect Your JV 
Riches Today! 

 Subject ideas galore 
 Mistakes to avoid 

 Dos and Don’ts

 
How To: 

 Prepare interview 
questions 

 Write your book 
 Create your graphics 

 Create a value added 
package 

 Publish everything

 
In Your Next Module 
It continues… Learn More Excellent Ways to 
obtain you and your family’s financial freedom 
and stop sweating to earn a small piece of the 
pie when you can have the whole pie.  

Your next module brings you more break 
through techniques that cost nothing from your 
pocket…instead the brokering and licensing 
model earns you fists full of cash with No 
Risk and No Cash  

Until next time… To Your Good Wealth 
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Expert Research and Data Worksheet 
 

Experts found from Press Releases 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
 
Experts found from Yahoo! and Other Groups 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
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Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
 
 
Experts found from ProNet 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
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Experts found from Hobby Clubs, Societies, and 
Associations 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
 
Experts found from Book Authors 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 

54 
Copyright © 2008 - 2009 Lazer Marketing All Rights Reserved. 



Expert Research and Data Sheet 
 

Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
 
 
Experts found from Magazine Articles 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
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Experts found from Directories 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
 
Experts found from Blogs 
Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
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Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
 
 
Experts found from Expert Websites 

Expert’s Name: _____________________________________ 
Contact Information: 

Email: ________________________________________ 
Tel: __________________________________________ 

Microniche subject: ___________________________________ 

Motivation to work with you: ____________________________ 
___________________________________________________ 
Package Media Types: 

eBook 
Print Book 
Work Book 

Audio 
Video 
Other: ___________

Comments:__________________________________________ 
___________________________________________________ 

___________________________________________________ 
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